
 Italian art and  creative culture, social media, networking, Literary Adaptation  

 designate a body of courses offered by  SSML. These courses are aimed at providing a cross-
cultural approach to understanding today’s multicultural world. They involve art, film, popular 
culture, historical perspectives, and literature. The programme offers a unique range of modules 
which provide a comprehensive set of knowledge and skills: 

• Children's fiction 
• Blogging  
• Social Media 
• Subtitling 
• Crime fiction 
• Fantasy 
• Comics, manga and anime 
• Screenwriting principles and screenplay translation 
• Dubbing and voice-over 
• Translation and audiovisual project management 
• Professional modules in literary translation and publishing. 

The Audiovisual Translation  is one of the most popular audiovisual translation courses and suitable 
for anyone wishing to have a career as an audiovisual translator. 

Studying Translating  and interpreting  Culture 

• The course will give you a theoretical framework for the practical application of translation, 
working with a wide range of source texts from different popular genres and media 

• You will gain an understanding of the different conventions and styles associated with 
popular culture in its varied forms and genres, how they are historically and culturally 
shaped and the impact this has on translation strategies 

• You will develop an awareness of professional standards, norms and translational ethics and 
to develop your professional identity in relation to the role of translation in the publishing 
process 

• The course will introduce you to the different research strategies and methodologies, 
relevant in both professional translation and in academic study. 

 

Course Content 

The core modules introduce you to the theory, text conventions, thematic concerns such as 
censorship, taboo subjects and language, intentional ambiguity, style and structure of the different 
genres as well as to subtitling skills and conventions. 

You will hone your industry knowledge, professional competencies and specialised translation 
skills in project work in practical translation, supervised by a translation expert in your chosen 
popular culture genre and language. 

Studying audiovisual translation 

Elective modules allow you to explore the translation and publishing industries and aspects of 
audiovisual and multimodal text translation. The audiovisual translation modules offer focused 



technical expertise in this area of translation, allowing you to develop an additional strand of 
specialisation, enhancing your employability. Students may focus on screenwriting and screenplay 
translation, dubbing and voice-over and audiovisual project management. Those wishing to deepen 
their knowledge in the context of their dissertation are able to opt for a practical subtitling, dubbing, 
voice-over or screenplay translation project, or a screenplay adaptation from an existing literary 
work. Many of our tutors work in  subtitling companies and students benefit from their expertise. 

Our professional modules allow students to prepare for a career in literary and/or audiovisual 
translation through acquiring solid professional and transferable skills, and to gain insight into the 
publishing industry. The programme is further enhanced through visiting speakers and visits to a 
range of relevant companies, organisations and events . 

Course Structure 

Core modules 

• Principles and practice of translation theory 
• Translating children's fiction 
• Subtitling 
• Translating crime fiction 
• Translating science fiction 
• Dissertation. 

Elective modules 

Choose three from: 

• Translating multimodal texts 
• Translation for dubbing and voiceover 
• Principles of screenwriting and the translation of screenplays 
• Translation project management 
• Setting up as a translator 
• International publishing case studies 
• Creating and managing intellectual property 

Read the full programme specification. 

 

Social media guide for Italy 

In Italy, the number of Social Media and Social Networks users, over the last year,  has 
trebled. Social Networks such as Facebook, My Space, Linkedin and Netlog are the most popular, 
followed by local social media platforms, such as ItalyLink, (for sharing interests with  anyone who 
loves Italy and the Italian way of life), Vinix  (for professionals and lovers of Italian food and 
drinks), Fubles (to organize playing soccer in your city ), etc. 

Facebook penetration in Italy is 38.42% compared to the number of Internet users which is 
71.33%.  



The active presence of companies on social media is still limited, but Web 2.0 tools are becoming 
used more and more for marketing and PR purposes. 

A recent report of ECCO, an International Communication Network, (“Everything you need to 
know about Social media but were afraid to ask / Italy” ) shows that companies are yet to employ 
professionals whose sole role is the monitoring of Social Media and online conversations, although 
only the 20% think this will be the trend in  the near future. Communication professionals consider 
that 2 or 3 hours per day are necessary to manage online activities. They also think that monitoring 
Web Reputation is a strategic factor which can directly influence company profits. 

In general, the trend is that businesses are turning their attention more and more towards Social 
Media and that they will develop a growing interest in this area in the near future. 

Course Objectives: 

The impact of Italian art, history and visual culture on the success of the Made in Italy brand is 
undoubtful and results into the production of unique artifacts that can integrate functionality, 
aestethics. technology and innovation. This course aims to unveil the key factors of the Italian 
design, by exploring its complex relationship with art and media. The core and most critical steps of 
the design process from the idea to the project and prototype realization will be illustrated in several 
sectors where the Italian passion for style, beauty, art and culture makes the difference. 
 
Learning Outcomes: Upon successful completion of this course, students will: 
 
1) develop an awareness of the historical, social and value of Italian art, craft and design and 
aspects of the Italian contemporary culture and media 
2) Enhance their visual, creative, communication and comparative analysis skills  
3) Gain an understanding of the most critical steps of the design process, from inspiration, idea 
development to project implementation and prototype realization 
4) Learn how to use a combination of text, audio, images, animation, video, and media to create a 
brand recognizable identity  
5) Understand how to identify target markets and use successful presentation techniques.  
Introduction to the distinctive features of the Made in Italy brand; Class Discussion and 
documentary watching 
2) Art History Visits to Roman Museums and Galleries 
3) Cinema and Culture in Italy Visits to Atelier  
Cinema Industry (guest speaker Marta Bifano) 
4) Food Design in Italy (Guest Speaker) 
5) Fashion and lifestyle in Italy Visits to Valentino & Fendi 
6) MID TERM EXAM IN CLASS 
7) Graphic Design in Italy: history and major trends  
Guest Speaker  
8) Industrial Design: Major trends and innovative technologies for prototyping  
Guest Speaker from Industrial Design World 
9) Design Approach and Methodologies: exploring the relationship between  
form, function and utility. Case Studies about Creativity, Innovation and Technology 
10) Visual Identity and Branding Techniques 1) Media Analysis, Italy vs global  
Visual culture 2) Viral Social Media 
11)Group Assignments and Students’ Idea Presentations 
12)FINAL PROJECT PRESENTATION 
 



Fashion Communication 
 

The course focuses on the basic skills and techniques employed in styling, photographing and 
producing  fashion shoots. Students divide their time between working with instructors, photo 
studio time and visits to Italian fashion retailers and museums. They will learn to photograph 
fashion in diverse settings  and stage a group exhibition as a final project. 

Fashion Events and PR 

Develops the essential skills and techniques to create and design professional fashion events. 

Students will learn how to merge the use of public relation strategies, fashion communication and 
event planning in order to stage an actual fashion event as their final project for a partner company. 

 

Introduction to Film making:  

A studio-style course on working with time based media, focused specifically on the technology of 
16mm film production. With its focus on photographic and montage processes, as well as lighting 
and sound, the principles established in this course provide a solid foundation for all subsequent 
work in media, whether cinematic, video or new media, and it is strongly advised as a foundation 
level, skills oriented media course. Students produce a series of short, non-sync films. No previous 
experience required. Screenings, demonstrations and studio work.  

Art in Digital Culture 
How do we produce, disseminate, and exchange images in a global networked society? How do 
digital technologies challenge conventions about art making, authorship, and audience? This 
production course introduces students to the practice, and critical inquiry into art in digital culture. 
The class will engage in contemporary debates on art and new media and will experiment with 
digital photography, video, and coding. Throughout the semester, students will work on a series of 
short projects, and a final individual or collaborative work. 

The Fantastic in Contemporary Cinema 
This course addresses the idea of the Fantastic from its definition to its articulations in 
contemporary cinema. Focusing more on form than on content, we will privilege a reading of the 
Fantastic as an effect rather than a genre or a theme: specific attention will be given to the 
relationships between filmic texts, spectatorship and the production of meaning. Screenings will 
include popular Hollywood cinema as well as European and independent films. 

 


